
5 WAYS YOU ARE 
LOSING DONOR DOLLARS

You won't make 
someone mad

Stop worrying about offending 
someone. Start talking to the like-

minded donors that share your 
values. The less you care about what 

people think, the more you will 
attract people who agree with you 

and want to support your work. 

You are chasing 
dollars

Instead of the daily sprint to find 
donor dollars, create a strong brand 

that attracts donors to your 
organization. Stop trying to convince 

people to care about your 
organization, instead create a brand 
that attracts like-minded people to 

you. And besides, who wants to run 
every day?

You are going 
full speed

Fall in love with second gear. 
Consistency is key. Slow and steady 

keeps the communication flowing. 
Big stops and big starts are stressful 

for you and confusing for your 
audiences. Small steps every day will 

lead to big results.

You're  in a 
culture of fear

When we make decisions based on 
what could go wrong, we are losing 

sight of what could go right. Focus on 
what is possible and create a culture 
that believes in your organization's 
power to raise money. When you 

focus on the power of what could be, 
then it can be.

Want to learn how to maximize your marketing strategies to raise the 
most funds possible with the least amount of time and stress? 
 
Let's talk about how! Email me at maryanne@maryannedersch.com.

 
 

And how to stop!

You think admin work is fundraising

Stop wasting time hunched over newsletters or updating web content. Farm that out. No one 
is you and no one can build relationships for you. Any minute you are not spent on the care 

and feeding of your donors is losing revenue. If the thought of spending all day on the phone 
or in meetings with donors freaks you out, work to shift that to someone who loves that work.

Maryanne Dersch, Courageous Communication LLC


